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Diversity, Equity & Inclusion Communications | 
Educator & Consultant
 
Kim Clark has focused her career on messaging, audiences, and 
how communications shape people’s experiences. Her career 
spans documentary filmmaking, agency partnerships with the 
Discovery Channel, and leading global internal communication 
teams at KLA, PayPal, GoDaddy, and GitHub. She is known for 
her ability to facilitate sensitive and yet urgent conversations  
to make meaningful progress in creating inclusive workplaces.  
She speaks at conferences, runs custom workshops, and  
consults with companies on all things diversity, equity, and  
inclusion communications related. Kim lives in California with 
her two kids, two cats, and one girlfriend.

(she/her)
DEI Pragmatist | Global Speaker | Award-Winning Writer

 
Janet Stovall helps business dismantle systemic inequity, especially 

where it intersects with race. Global Head of DEI at the  
NeuroLeadership Institute and founder of Pragmatic Diversity, Janet 

brings deep expertise in leveraging DEI communications to drive 
change and build culture in large, complex organizations.  

Her superpowers? Applying objective solutions to subjective DEI 
challenges, building actionable DEI frameworks, and brokering  

honest DEI conversations among top leaders. She broke barriers 
as one of the first Black C-level speechwriters in the Fortune 100, 

and her three TED Talks challenging business to get serious about 
inclusion have over 2.5 million views. Janet lives in Georgia, mother 

of two grown daughters, and Bibi to two recalcitrant cats.
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JANET M. STOVALL

THE CONSCIOUS COMMUNICATOR | THE FINE ART OF NOT SAYING STUPID SH*T
THE BOOK

KIM CLARK

DEI and social justice communications is a new and required skill set for communicators.  
The key to success is to embed them into your processes from the very beginning. 

Once upon a time, companies stayed out of diversity, equity, and inclusion (DEI) and social 
justice situations. However, DEI touches every part of the organization, from marketing and 
sales, to operations and technology, and social justice is no longer something that happens 
‘out there, somewhere.’  

This book helps communicators, leaders, and the organizations they represent answer the 
why, what, when, and how of planning, messaging, and delivering DEI and social justice  
subjects. In this groundbreaking book, Stovall and Clark introduce The DEPTH ModelTM,  
a framework and practical tool to help companies craft DEI and social justice communications 
aligned with their mission, vision, and values – consistently,  proactively, and in ways that are 
powerful rather than performative.



TESTIMONIALS

 This is the book that’s missing from the conversation about equity and inclusivity in  
 the workplace. The need for it is so great that I thought about writing it myself!  
Thank goodness Janet Stovall and Kim Clark have done the work, based on years of  
experience and expertise. This book will help a lot of people and a lot of companies.”

— CELESTE HEADLEE (she/her) 
Journalist, Author, Speaker

 More and more, organizations are being asked to take a stand on issues important  
 to the incoming generation of talent, and they are woefully unprepared – or worse,  
resistant to using their voice. Stovall and Clark have offered a model that can be utilized 
to make sure leaders build the organizational muscle of inclusive communications, so 
that they never miss the opportunity to deepen their relationships with key s 
takeholders in the moments that matter.”

— JENNIFER BROWN (she/her)
Author of Inclusion, How to be an Inclusive Leader, and Beyond Diversity

 There’s a thin line between reality and mythology, and communicators have to  
 pick a side. This book will help them pick the right one.”

— DR. JENNIFER A. RICHESON (she/her)
Philip R. Allen Professor of Psychology, Yale University

 Communications can bring people together or tear them apart, build societies up 
or burn them down. With so much at stake, we have to move beyond the performative 
to do the transformative. This book shows us how.”

— SALLY KOHN (she/her) 
Author of The Opposite Of Hate: A Field Guide To Repairing Our Humanity

 If you’re someone like me who will walk off the planet serving, this is the conversa-
tion you need. Read this book if you are a leader in a big, middle, or small-sized  
company. Pay attention to stay in integrity to your core vision and principles and  
communicate them in depth. Your business revenue and results will thank you for it.” 

— LORAL LANGEMEIER (she/her)
Founder of Integrated Wealth Systems

 The role of PR, Employer Value Proposition agencies, and communications agencies  
was permanently changed in the summer of 2020. This book offers the framework to  
ask the right questions to put our clients in a position of strength on DEI and social  
justice messaging.”

— ANDY GETSEY (he/him)
Co-founder, Senior Partner, Employera

 Leaders across every industry need to be better equipped to have emotional and  
difficult conversations in the workplace. Honestly, we can all use help in avoiding  
saying stupid sh*t.”

—  DAVID LEE (he/him)
Innovation Leader, TED Speaker


